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Salvatore Ferragamo is synonyimous with innovation, elegance and class. Once just a footwear
brand, the Ferragamo empire today has evolved into a dream house of clothing, fashion
accessories, fragrances and evewear, Earlier this vear Kempinski Hotels announced a strategic
partnership with the power house to make travel experiences that much more luxurious as
Salvatore Ferragamo takes Fashion-Branding 1o the nexi level

By: Luigt Irauzqui

Salvarore Ferragamo oould not have dreany thae the licke
gore he apened at his parent's store near Naples would
become the phenomenon that it is veday,

But nor many pecple kiow his connection to Hallvwood,
By maoving to Boston in 1914 to wark at a cowhoy boot
factoary he gained cxpenence in shoe making, and with
knowledge in hand, Sabvatore moved 1o California where
Haollywood welcomed him with his gorgeous made-1o-
measure shoes i his "Hollywood Boot Shep”,

I a short tinee he became the "Shoemaker 10 the Suars” and
wconic celebrities of the time insisted to wear

his hand cratied ome of a kind creations on film.

Imspived by the disoovery of Turankhamurn's tomb in 1923,
his Egyptian inspired shoes became all the rage ai the time
as well as his famous cork wedge heel which became the
inspirstion for the famous Judy Garland shoes, In fact,
Ferragama has been credited for crafting the iconie by
red slippers that Garland wore in The Wizard of Oz,

But Fermugamiz knew that he wanted his shoes to be known
foer rrwore than just their beany o also combor. He wanted
his shoes to be a “reat for the eye and bliss for the feet”,
Afver soudying anatomy at USC e made his way back o
Florence in 1927 where his celebrity dientele grew 1o fan
icoms at the time such as Greta Garbo, the Duchess of
Windsor and Gloria Swanson,

Dring WW I he stunned the fashion world by using
sample materials 1o design his shoes swech as cork and raflia.
His "Invisible Sandal” would win him worldwide accolade,
Salvatore Ferragamo had become the

‘Shoemaker of Dreams’

[t was Fervagames massion to create shoes thae A well
and had artistic design.The designer got most of his
design inspiratiens from the famoas artists throughow
history, and the beautiful architectural buildings in Ttaly.
Cin his return 1o laly Ferragamo sets out o conduct
dexi.l_.;l'l e':cperi.l:nunl: and mventiong h'.'rupp]g,-' far padenis.
It is gt this tirme that be stares w design for - powerful and
wealthy women such as Eva Peron and Manlyn Monroe
In 1951, during his first Ialian fashion show in Florence;
Ferragamo launched the "Kimo’, a sandal with an
interchangeable ankle-sock. Three years later, Ferragama
designed one of his maost iconic styles: a suede ballerina
shoe with a strap, for Audrey Hepburn, This is sull roday
one of the most popular shoes ever created and copied by
every shoe designer.

nspired by Dalian symbols, Ferragamo started destgning
scarves in 1955 followed by bags as well as the first ready-
to=wear clothing collecrion,

Ferragamo was always recognized as a visionary, and his
designs ranged froon the sirtkingly bazarre “abjet J'an” to
the traditionally elegant.

Salvatore Ferragamo rermains one of the most innovative
shoe designers of the 20th century

Ferragam lives on as an international company, which
has expanded i operations w inclede lugwey shoes, baps,
evewear, silk accessories, watches, perfumes, a ready-to-
wear clothing hne and now it has set ol fo remmvent the
luxury hospitality experience with it's exclusive Lungarno
Collection in Florence and Eome,
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HOW THE FERRAG AMOS
BLUILT THE LLTIMATE
HOTEL COLLECTION

ON A SHOE

LEGALCY

By: Luigi lrauzgui
Photos by, Daniel Baseggio

Thi Lungarns Callection comprises 5 exquisits Ubarlururlaus hatals In Florance and 1
Roeme Bach with its own distinctive personality. with 18 guest-centric philossphy and the
iconic name of Ferragamo behind it, thess exclusive boutigue hotels ranga from a
madern Badst on the classic [talian siyle 158 new eclectic concapl in hospitality

When deciding where to stay we ended up choosing the Portrait Firenze: an all-suite
progerty this o denimiialy met pour regular Kind of hobel

It s an incredibly porsonad and intimate place an exclusive space that plays omage to
thia City that saw The birth of Renalssance. with emphasis on the “Fabulous Fifties" whan
high fachion, glamour and lifestyle in Flarence had a huge surge as witnessed by the
Farragans: brand

The Bsilcfling was ance knawn as the Grand Hotel Rogal de aone deting to the 12005,
Tha name itself axpresses the concept of tailor-made hospitality: as if reflacting tha
Partralt® of aach individual guast

Partrait Firenze ofors pamoramic viows of

the city and the Armo River. and it is literally TO0 Teat Trom the iconks Ponte Weorhio as
the photo from our fabulows suite can attest. The interior design of our swite was
luusrious, surmptuous yet subtle with soft grey huas, palished sufaces and luscious Tabncs
|EalEan sk

The legacy of the Farregams family is avident svanswhens at Portrait Finanzae: warm
wintden parnels densual curees wintage furmithings Flled with antiguees end scul ptures afl
with a very distincine Flonentmne touch,

K ToF e suimptucus. resicential-side interors for beboved hotets anumd the worl o
thz Faortrait was designed by Florentine architoct and designer Michele Banan.

The sophsicated, cirematic and ever-so-sexy energy of The Portralt Firenze had us
rerminiscing on an [talian hodiday from days gone by

The Fesaling of tirmeless exchuchity = palpable In every cormar of this hotal that won Conds
Mest's Resders Choica Awands in 2021

It captivated us and has Decome cur favorite “private” space in this fascinating city,
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"At Caffe’ Dell” Oro the dishés exude our
love for Italy and ils very unique flavors...”
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"“E‘Je /one should—lﬁe at hnrhe
like they're i uhotel...und ina hotel Ilke













